
 
 

 
 

 ​VOGUE LIVING DEBUTS NEW FURNITURE COLLECTIONS 
 

Condé Nast and Dorya to debut two new collections at High Point Market 
  
NEW YORK – April 10, 2018 – The Vogue Living collection, consisting of 65 pieces divided into 
two separate collections, Mayfair and Wiltshire, will be shown at High Point Market on April 
14-18, 2018.  
 
The Wiltshire Collection, through warm tones of cherry and chestnut with pale velvets and 
florals, evokes a bucolic sensibility with pieces ideally suited for the country home that values 
comfort as highly as aesthetics. The Mayfair Collection is designed for the modern elegance of 
a city home, featuring strong statement pieces that draw inspiration from classic designs 
reinvented for today.  
 
”We are pleased to partner with Dorya on the premier Vogue Living brand. Each piece is 
handmade and conveys the quality and luxury that Vogue stands for,” said Cathy Glosser, SVP 
of Licensing, Condé Nast. 
 
“The Vogue Living collections tap into a vast array of unique designs, supreme finishes, and 
stunning details to deliver unmatched craftsmanship,” says F. Doruk Yorgancioglu, president 
and chief executive officer, Dorya. “We wanted to achieve timelessness while staying relevant 
for today’s consumer.” 
 
The line is currently available through the trade and at ​vogueliving.dorya.com​. Pictures from the 
line are available ​here​. 
 
About Condé Nast:  
Condé Nast is a premier media company renowned for producing the highest quality content for 
the world's most influential audiences. Attracting more than 120 million consumers across its 
industry-leading print, digital and video brands, the company’s portfolio includes some of the 
most iconic titles in media: Vogue, Vanity Fair, Glamour, Brides, GQ, GQ Style, The New 
Yorker, Condé Nast Traveler, Allure, Architectural Digest, Bon Appétit, Epicurious, Wired, W, 
Golf Digest, Golf World, Teen Vogue, Ars Technica, The Scene, them, Pitchfork and 
Backchannel. The company’s newest division, Condé Nast Entertainment, was launched in 
2011 to develop film, television and premium digital video programming.  
 
For more information, please visit ​condenast.com ​and follow ​@CondeNast ​on Twitter.  
 
About Dorya: 
A global luxury furniture and interiors brand, Dorya creates exquisitely handcrafted furniture and 
interior elements, with the philosophy that the pursuit of style is a way of life. All pieces are 
handmade made to order and available through the trade. The Dorya brand is firmly rooted in 
the tradition of the finest wood craftsmanship, luxurious materials, and attention to detail. Its 
three furniture collections are Heritage, Contemporain, and Executive available for both 

https://vogueliving.dorya.com/
https://www.dropbox.com/sh/cqqz0ah2ejc6lac/AACqRo0u8bXXRX7kezwH-20la?dl=0


 
 

 
 
residential and commercial purposes. To learn more about Dorya, please visit ​dorya.com​. 
 
 
Media Contact:  
Jill Weiskopf, Director, Corporate Communications  
Jill_Weiskopf@condenast.com ​or 212-286-5203  
 
Licensing Contact:  
Kimberly Kolozian Bernstein, ​Associate Director, Brand Management   
kimberly_bernstein@condenast.com​ or ​212-286-2749 
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