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For more information, contact: Christopher Phillips, Director of Marketing, cphillips@legacyclassic.com
Legacy Classic | Modern Teams with Country Living Magazine to Launch the Country Living Home Collection at Fall High Point Furniture Market
High Point, N.C.: Legacy Classic | Modern Furniture has partnered with Country Living to introduce the Country Living Home Collection at the Fall High Point Market. This groundbreaking lifestyle collection addresses what the company views as a resurgence in timeless home furnishings design. 
Beginning with the Fall 2024 HPMKT debut of the Vintage Market collection, multiple themed collections under the Country Living banner will feature an aesthetic encompassing Americana, European Country and classic traditional looks. The licensing venture will tap into Country Living’s significant consumer franchise, described by the magazine as an audience of “thirty million emotionally connected consumers throughout the US.”
“We believe it offers a significant value to retailers when they have the opportunity to differentiate with a national brand on their floors, helping them attract new customers and appeal to existing ones,” said Chris Pelcher, president of LCM. “Since we have a successful celebrity license with Trisha Yearwood Home, we were looking for a lifestyle license, and we kept coming back to the Country Living aesthetic and lifestyle.”
Legacy believes the market and consumers are ready for furniture that is “warm, cozy, inviting and nostalgic. Furniture that helps you ‘feel at home,’” Pelcher said. “The market is saturated with white and gray finishes, straight angles, chrome and modern, minimalist looks. We see a void for vintage, timeless, architectural traditional styles with gravitas.” Furthermore, the company believes that “life in the country” has become a more relatable and aspirational lifestyle in recent years. 
“Bringing Country Living’s timeless and heartfelt style to furniture feels like a seamless growth opportunity for this brand,” said Angela Kim, senior director of licensing at Hearst Magazines. “Country Living has always cherished the warmth and authenticity of a well-loved home, and this partnership with Legacy, and the products that we designed together, express this spirit beautifully.”  
This October will debut the first of multiple themed collections LCM plans to introduce under the Country Living Home banner in coming years: the Vintage Market Collection. Vintage Market includes bedroom, dining, living room, office and accent furniture styles from European Country to Shaker to Victorian, giving the feeling of “found pieces” that might have come from an antique market like those in Brimfield, Mass. or Round Top, Texas. “Vintage Market is an assortment of pieces that look collected over time and work with any of the others,” Pelcher said. “At the same time, there are suites embedded in the collection if retailers or consumers desire.”  {MORE}
The whole-home collection, to debut in Legacy’s showroom at 2622 Uwharrie Rd. High Point, has approximately 60 pieces, but up to 200 silhouettes counting the finish options. Crafted of Oak and Birch woods, the core finishes include Barnwood, Kettle Black and Picket Fence, while accent finishes include Mallard Green, Northern Moss and Spiced Apple. There will be multiple two-tone finish combinations with Barnwood as the main finish and each of the five other finishes as a secondary finish. Some of the signature pieces of the collection include a striking Bobbin Canopy Poster Bed, apothecary-styled nightstand and kitchen island, Chimney Poster Bed with thick posters, a Cottage Shelter Bed, a counter piece with thickly-scaled turned legs, Dining and occasional pieces with corbel bracket design details, an Adirondack desk and an assortment of classic dining/side chairs and counter chairs. ###
[bookmark: _Hlk92466969]About Country Living 
For more than 40 years, Country Living has been a field guide to the good life, delivering useful, actionable advice related to all the comforts of home (design, food, pets, gardening) alongside soulful and spirited how-tos that embrace slowing down and living well (how to skip a rock, or how to be a better neighbor). Country Living’s “small-town community” of millions of highly engaged readers knows that how you live is more important than where you live — “country” is a state of mind, not a zip code. Country Living is published by Hearst Magazines, a unit of Hearst, a leading global, diversified media, information and services company. Hearst Magazines, the world’s largest lifestyle publisher, has a portfolio of more than 25 powerful brands in the U.S. that inspire and entertain audiences across all media platforms. Hearst Magazines’ print and digital assets reach 150 million readers and site visitors each month — 57% of all millennials and 53% of all Gen Z adults over the age of 18 (Source: comScore/Simmons Multi-platform fusion 5-23/S23). The company publishes more than 200 magazine editions and 175 websites around the world. Country Living’s editorial offices are located in Birmingham, Alabama. Follow Country Living on Twitter, Facebook, Pinterest and Instagram. 
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