
 

FOR IMMEDIATE RELEASE 

Trowbridge Gallery London celebrates 45 years of luxury art and global growth 

London, UK, 24th February 2026, Trowbridge Gallery London, one of the world’s leading 
luxury art creators and suppliers, is celebrating its 45th anniversary in 2026, marking more 
than four decades of craftsmanship, creativity and international expansion. 

Founded in 1981, the family run business has grown from a small British business into a 
globally recognised brand supplying luxury framed art to interior designers, retailers and 
hospitality clients across Europe, the United States and more recently the Middle East. 

To commemorate the milestone, the company will unveil a special anniversary artwork 
created by Creative Director Charlotte Morgan. The celebratory piece will honour 
Trowbridge’s heritage in traditional craftsmanship while reflecting the contemporary 
direction of the brand. The artwork will be released as a limited-edition piece and 
showcased throughout 2026. 

Managing Director Nicola Parkhurst commented: 

“Reaching 45 years is an incredible achievement and a testament to the dedication of our 
team, the loyalty of our clients and the creativity of the artists we represent. From our 
beginnings as a small start-up to becoming an internationally recognised art brand, we 
have always remained committed to quality, innovation and exceptional craftsmanship. 
2026 is a year to celebrate our heritage whilst looking forward to the next exciting chapter 
of growth.” 

Anniversary celebrations will include a special event in September at the company’s 
London gallery, bringing together designers, long-standing clients, partners and industry 
friends to reflect on the brand’s journey and preview upcoming collections. 

Internationally, Trowbridge Gallery London will mark the occasion at both the Spring (April) 
and Fall (October) editions of High Point Market in the United States. As one of the world’s 
largest Interior Design trade shows, High Point Market has played a key role in the 
company’s US growth and 2026 will see an enhanced presence celebrating 45 years. 

The anniversary year will also feature curated archive releases, behind the scenes 
storytelling and collaborations that highlight the craftsmanship behind every Trowbridge 
piece, from hand finished frames to carefully curated artwork collections. 

In addition, to mark the occasion, the company have released a specially designed 45th 
Anniversary edition of its core logo, celebrating its milestone.  

As it enters its 45th year, Trowbridge Gallery London continues to evolve while staying true 
to the values that have defined it since 1981: quality, creativity and enduring design. 



 

 

Images attached: Nicola Parkhurst (Managing Director), Trowbridge Gallery London 45th 
Anniversary branding. 
 
About Trowbridge Gallery: 

Trowbridge Gallery London, based in East Sussex England, has been supplying luxury 
artwork to interior designers and stockists worldwide for 45 years. With art galleries 
located on the Kings Road Chelsea in London (UK) and High Point in North Carolina (USA), 
along with its e-commerce website, Trowbridge offers over 15,000 individual pieces, 
supporting over 100 independent artists from around the world. 

Founded by Martin Trowbridge in 1981, Trowbridge Gallery continues to thrive as a family-
run business, led by a team of passionate creatives who are dedicated to preserving artistic 
integrity, exceptional craftsmanship, and personalised service. Trowbridge has a global 
footprint and a reputation for luxury, reliability and excellence. From its head office and 
studio in East Sussex England, every piece of artwork is handmade to order, using only the 
finest materials and finishes.   
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